
RELEVANCE AND RETICEN61E 
That the Go~pel is not being made relevant 

to our day and generation is _ a common charge tqday~ 
is it true that lack of relevance is really our problem 
~ communicating the Gospel to· our gene_ration? Or 
could- the trouble be retjcence on the part of those 
viho sh~uld .. be communicati~g it? R~ticence means 
"being inclined to keep silent or uncommunicative,,, 

- Certainly the Gospel : ttself is not .. irrelevant. 
God_ has no other way. ·of sa_\vation 'tlian ~elieving in 
Jesus _Christ as one's- -Qwn S~vior; there i_s no other 
message th~t proclaim~ this. but the Gospel. . This 
message .is .stjll pointedly re~evant .,to man'~ need -in·. 
the ! t:.W~ntieth century; m~:s basic." need. ha~ not 
changed. Neither civil right$ nor space exploration 
Iior any other achievement <>f m~kind has been able · 
to · give him peace with God~ with others, and wt~h 
hims~lf. God: has no other good news t!, ~eet this 
basic need than the unchanging Gospel. . 

To be sure,· some of our current evangelism may 
be irrelevant. . In some instance~ it is irre~evant be­
cause the proclamation has little or ,;io conten~. In 
other cases, the method° of proclaiming the ·truth is 
unwise or unattractive: There is no justifiable excuse . 
for ~ither kind of irrelevancy. . 
· · But hm't the. basic lack: something else?. We do 
not really question the fact that the ·oaspel -is the only 
message· that can meet man's need even u:i• this day. 
We are certainly not bereft of good .methods. Indee9, 
since the church began, Christians· ha'tfe: never. had 
available for their use a greater; variety of. excellent 
helps. Our lack is not so much-in.ho_w we ·cpmmuni­
cate the Gos~i but in communicating it at all. 

Teaching a·-Sunday schqol class can be relevant;. 
being afraid to witness to· the clerk at the sup~r­
market is re~icence.. Living · cl changed .. li.fe "is most 
relev~n.t; but never accompanying it· with _ a. pointed 
oral testimony is reticence. · Fellowship with other 
Christians is relevant; but. fellowship on~y with other 

· Ch£~stians may -indicate. re~icence· ~o r~ach the un-
saved. · 

To give someone a poorly printed trac~. is irrele­
"~ce; never to hand out a tract is reticence. To 
buttonhole people on the street is irrelevance ; never 
invitjng an unsaved friend to dinner in your own 
ho~ is reticence. Witnessing with~t courtesy ·and 
tact is irrelevance ; never opening your mo~th to wit­
ness is reticence. 

Perhaps the contemporary cry for-. relevance 
ought to be preceded by a c~l to overcome. reticence. 
One 9f the best ways · I know t.o overcom_e i:eticence 
in witnessing is to pray daily a pray~ something like 
this : "Lord, make me · alert to opportunities to wit­
ness· for· T,hee today," Try it. God might just 
ans~er ! CHARLES C. RYRIE 
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